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Recommendation 184 (2006)1

on regional typical products 
and globalisation

The Congress, bearing in mind the proposal from the 
Chamber of Regions,

1. Believes that regional products contribute to the cultural 
diversity and economic and social development of 
territorial economies.

2. In particular, it considers that gastronomic and culinary 
traditions, passed down in popular lore, are a key asset for 
local tourism. Over the centuries, different regions have 
been cultivating gastronomic know-how, making it possible 
to perpetuate renowned, high-quality regional products and 
food specialities to the present day.

3. However, while globalisation has prompted more 
widespread interest in regional products through increased 
tourism and trade, there is also a risk that it will lead to 
uniformity of tastes and products, doing away with typical 
produce stemming from the diversity of local identities.

4. The Congress considers that future generations are a 
target group which is important to the democratic 
development of our societies. Accordingly, more should be 
done to inform young people and involve them in 
information and awareness-raising campaigns highlighting 
the rich variety of regional products.

5. It welcomes the publication of Culinary Cultures of 
Europe – Identity, Diversity and Dialogue by the Council 
of Europe’s Directorate General of Education, Culture and 
Heritage, Youth and Sport, with the support of the Steering 
Committee for Culture. This book affords an opportunity to 
promote regional products as a key element of cultural 
diversity. 

6. The Congress recommends that the Committee of 
Ministers of the Council of Europe: 

a. include in its heritage policies culinary and gastronomic 
cultures as a fully-fl edged part of our territories’ historic 
heritage; 

b. introduce a targeted information and education policy, 
particularly through the distribution of handbooks and 
guides highlighting the diversity of regional products as a 
component of our territories’ gastronomic cultures;

c. hold a European year of regional products, which will 
provide an opportunity to hold various events in the 
different countries of Europe in order to publicise 
gastronomic cultures and the specifi c character of local 
products;

d. ask the Steering Committee for Culture to consider the 
possibility of setting up an interdisciplinary initiative 
involving the relevant Council of Europe bodies and 
seeking to promote regional products, to young people in 
particular.

1. Debated and approved by the Chamber of Regions on 
16 March 2006 and adopted by the Standing Committee of the 
Congress on 17 March 2006 (see Document CPR (12) 5, draft 
recommendation presented by S. Bolam, (United Kingdom, R, EPP/
CD), rapporteur).
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